

TOPIC 1 – Market Segmentation
(customer groups) at Disneyland® Paris
Preparing a segmented marketing campaign
for Disneyland Paris

	Group name:

	


	Group members:

	





Introduction to marketing segmentation
Market segments are groups of customers with similar needs and wants. Businesses identify different market segments so that they can design products, services and marketing communications to suit them. Customers can be grouped by age, whether they have children, household income, attitudes, interests, what media they use, etc.
We have identified four distinct UK customer segments for Disneyland Paris, each with different needs, characteristics and behaviours. These are explained below and on the laminated cards provided. 
Disneyland’s marketing communications in the UK can be tailored to meet the different needs and personalities of those groups.

Your mission at Disneyland Paris
You are working for Disneyland Paris’s advertising agency and on a fact-finding trip to prepare marketing campaigns for each customer segment. Your job is to take photos of the products and services in the park which you think will appeal to each market segment. 
This work will be used as the basis for further discussion back in the classroom. Each group will be given laminated cards with the names of each customer segment and a brief pen portrait. An example is provided for each to start you off. 
Please use the laminated card when taking the photo to identify which products and services you would recommend for each customer group. 
Customer Segment 1 – Live life to the full adults
Identify the products and services that best meet this segment’s needs. Complete the exercises below and take photos to illustrate your answers. Hold the laminated card in your photos to help order your work.
	Where would this group stay and why?

	

[image: ]
Take photos to illustrate your answers

	Where would they eat or drink? Explain your answers.

	


[image: ]
Take photos to illustrate your answers

	What rides or entertainment would be suitable for this group? Explain your thinking.
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Take photos to illustrate your answers

	Which shops would appeal to this group, and why?
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Take photos to illustrate your answers

	Suggest a strapline for your marketing campaign to this group. 
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Description automatically generated with low confidence]
	Take a photo for the front cover of a brochure that would appeal to this group


Customer Segment 2 – All about the family
Identify the products and services that best meet this segment’s needs. Complete the exercises below and take photos to illustrate your answers. Hold the laminated card in your photos to help order your work.
	Where would this group stay and why?

	

[image: ]
Take photos to illustrate your answers

	Where would they eat or drink? Explain your answers.
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Take photos to illustrate your answers

	What rides or entertainment would be suitable for this group? Explain your thinking.
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Take photos to illustrate your answers

	Which shops would appeal to this group, and why?
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Take photos to illustrate your answers

	Suggest a strapline for your marketing campaign to this group. 
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Description automatically generated with low confidence]
	Take a photo for the front cover of a brochure that would appeal to this group


Customer Segment 3 – Spend, spend, spend families
Identify the products and services that best meet this segment’s needs. Complete the exercises below and take photos to illustrate your answers. Hold the laminated card in your photos to help order your work.
	Where would this group stay and why?
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Take photos to illustrate your answers

	Where would they eat or drink? Explain your answers.
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Take photos to illustrate your answers

	What rides or entertainment would be suitable for this group? Explain your thinking.
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Take photos to illustrate your answers

	Which shops would appeal to this group, and why?
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Take photos to illustrate your answers

	Suggest a strapline for your marketing campaign to this group. 
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Description automatically generated with low confidence]
	Take a photo for the front cover of a brochure that would appeal to this group


Customer Segment 4 – New discovery families
Identify the products and services that best meet this segment’s needs. Complete the exercises below and take photos to illustrate your answers. Hold the laminated card in your photos to help order your work.
	Where would this group stay and why?

	

[image: ]
Take photos to illustrate your answers

	Where would they eat or drink? Explain your answers.
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Take photos to illustrate your answers

	What rides or entertainment would be suitable for this group? Explain your thinking.
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Take photos to illustrate your answers

	Which shops would appeal to this group, and why?

	



[image: ]
Take photos to illustrate your answers

	Suggest a strapline for your marketing campaign to this group. 
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Description automatically generated with low confidence]
	Take a photo for the front cover of a brochure that would appeal to this group


New Customer Segment – Your pen portrait
What other customer segments do you think that Disneyland Paris has overlooked?
Write a pen portrait of the characteristics of your group and give them a name. 
	Customer group name:

	


	Who they are:

	





	Media:

	






	Keywords:

	






	Suggest a strapline for your marketing campaign to this group. 
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Description automatically generated with low confidence]
	Take photos to illustrate the needs of your chosen groups
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Description automatically generated with low confidence]
	Take a photo for the front cover of a brochure that would appeal to this group
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